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(0351101) An Introduction to Tourism (3CH)

The aim of this course is to learn about the most important elements of the tourism
industry, the importance of tourism in the economic sector, development, job
creation, how to reduce poverty through tourism, the difference between visitor and
tourist, the distinction between international tourists and tourists, Travel and

knowledge of elements and knowledge of elements of tourism and know the positive
and negative effects of tourism.
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(0351102) Travel AgencyManagement s (3 CH) E

This course aims to promote the work of the travel and tourism offices and bases its
work and the importance of this topic offices in tourism marketing at the local and
global level as well as the public about developments in the travel and tourism offices
and the system and the distribution of travel services, as well as the reality of the
travel and tourism offices in Jordan.

Prerequisite 0351101
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(0352101) Tourism Transport Management (3 CH)

This course aims to study various topics related to tourism transport
internationally, regionally and locally. The course is concerned with the
definition of transport and an explanation of the most important means of
transport globally, and it focuses on the development in this sector. The



course links the tourism transport sector with the tourism sector so that
this relationship between the two sectors and its importance at the global
level is clarified, and this is linked to the reality of local tourist transport
so that the student understands the importance and role of this sector and
its role in supporting the tourism sector.
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(0352201) Tourism Marketing (3 CH)

This course is designed to explain and analyze the role of marketing and development
of the tourism industry and to identify the causes and how to make each section of the
property involved in tourism marketing draw him down to integrated marketing
strategy for the hospitality sector, tourism and the importance of tourism marketing
through the Internet.

Prerequisite (0341101)
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0305216) Accounting of Tourism Companies: (3 CH
This Course aims to Study the finical for Tourism companies, travel agencies, and
all areas of tourist activity, and everything related to the accounting work,
preparation of operating budgets, and the work of booking in hotels, expense
accounts include, and how to set up the accounting and different budgets associated
with areas of tourism reports.

Prerequisite 0311101
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(0352301) Tourism Communication Skills (3 CH)

The course aims to introduce the process and means of communication, and oral and
written skills of communication, and methods of dealing with different nationalities
and cultures, art communication and presentation, the art of eating foods and drinks. It
also deals with the development of personal skills between individuals and groups,
team building and customer care in the tourism industry, and how the needs of
organizations of varying response to customers.
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(0352302) English language in Tourism (1) (3 CH)

This course aims to interest in developing the initial skills course for students in
reading, writing and conversation in English with emphasis on the tourist
terminology.

Prerequisite0161201
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(0352401 TourismGeography of Jordan (3 CH)
This course aims to study the relationship between geography and
tourism, the natural and human geographical components of tourism and



tourism services, the analysis of the positive and negative impacts of
tourism, the study of examples of applied studies in the concept of
tourism geography and the tourism environment, the study of the tourist
map of Jordan, the review of the most prominent tourist sites, supporting
the concept of field visits to the most prominent Jordanian tourist areas
and sites. The course also focuses on deepening the understanding of

tourist sites from a geographical perspective.
Prerequisite (0351101)
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(0353101)Applied to Tourism Guidance (3 CH)
The courseThis Course aims the definition of archaeological sites in Jordan and the
most popular tourist tracks, and the concept of the tour guide, and the types of tourist
guides, and functions of tour guide, and training of tourist guides and classification of
the tour guides, and the role and importance of the tour guide in the development of
tourist destinations and marketing, and its relationship to events tourism, the skills of
a successful tourist guides personal including artistic, and means of tourist guides and
tools, and the ethics of the profession of tourist guides, and the future work of the tour
guide and response for future development in the global tourism industry
Prerequisite 0351101
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development including in the areas of the tourism industry, hospitality, and
knowledge of the foundations of tourism sales development, and management of sales
operations, and the factors affecting the tourist volume of sales, and policies to
promote, coordinate, and distribution mechanisms, and objectives, and analyze
information and develop sales goals, and the stages of the sales process, The
mechanisms and programs, performance evaluation, and management training
programs, planning, and founded the rehabilitation of cadres selling skills and selling
art.

Prerequisite(0353112)
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(0353103) Tourism Establishments: (3 CH )

This course aims to clarify the mechanisms of managing various types of
tourism facilities, which includes studying a range of topics to ensure the
functionality, comfort, safety and efficiency of the built environment,
which includes buildings, lands, infrastructure and real estate. It also aims
to clarify the role of facility managers and their responsibilities, which
include security, maintenance and services of work facilities, to ensure
that they meet the needs of the facility and its employees and help the
facility to carry out its work effectively as well as in a way that achieves a

comfortable work environment.
Prerequisite (0351101)

Raalud) 2alia) 5131 0353201 |
Laal 53 Yo Ll Jliie) o dald) Cilga sl 3 )10) & g ge Al o I salall o2 Caags
LA ) g W AU a5 By )8 ol a8l Apalyal] (laliall (el Cus 3] S
slii) 8 Jitaall 4 dabudl 8 Guacadiall Saeluad 48 Gilgay ol aaliay (ool
salall oda it adiaall Gl il 5 lalgia ¥ Alaiul) a5 581 Apaill] dalis Cilalaia
38 Lay y e Undl) calitg (g ZalalSall ey Loy Aualand) g 6ll 8150 2l asaliall
Aoaland) dga ol Aol el dpaiil)

03531101 Golaed) llial



] (0353201) Tourism Destination Management (3 CH)

This course aims to study destination management as an area of
increasing importance as tourist areas compete to provide unique
experiences and exceptional value for visitors. The principles and
concepts of building strong destinations are explored to assist future
tourism professionals in creating stronger regional tourism organizations
while responding to the needs and desires of the community's residents.
This course deals with the basic concepts of managing tourism
destinations in a way that ensures complementarity between the various
sectors and in a way that achieves sustainable development of the tourist
destination.

Prerequisite (03051101)
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(0353301) Computer Applications in Tourism (3 CH)

The course deals with information systems in various tourism and hotel areas and how
to use them, and the definition of the most important trends in information systems in
various areas of tourism and hotel work, and the statement of the most important
information systems used in tourism and hotel area, especially the use of geographic
information systems in the planning and marketing of tourism, in addition to training
and to identify the most important software used in e-booking, the study of how to
read and understand the different data systems and hotel information systems in the
development of plans and policies of management and pricing and cope with
emergency tourist crises.

Prerequisite (0305304)
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(0353302) Protocol andEtiquette (3CH)

Protocol involves etiquette on a local and international scale, and the practice of good
manners on a daily basis. It evolved as a result of old traditions, when in the early
days of civilization hospitality was extended to an arriving guest. Today it is
particularly important because it not only covers the ceremonial rules that are
followed during official functions and how to behave on these special occasions, but it
also provides a set of established rules of courteousness that are to be respected in
society. This course introduces participants to the ceremonial aspect of protocol
procedures, behavior of etiquette, rules of courteousness in society, and respect for
precedence. It also helps business executives master the basics of etiquette and get a
better understanding of multicultural manners.

Prerequisite 0352301
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(0353401 ) Eco- Tourism (3ch))

The Objective of this course to know the tourism involving visiting fragile, pristine,
and relatively undisturbed natural areas, intended as a low-impact and often small
scale alternative to standard commercial (mass) tourism. It means responsible travel to


https://en.wikipedia.org/wiki/Tourism

natural areas conserving the environment and improving the well being of the local
people. Its purpose may be to educate the traveler, to provide funds for ecological
conservation, to directly benefit the economic development and political
empowerment of local

communities, or to foster respect for different cultures and for human rights. Since the
1980s, ecotourism has been considered a critical endeavor by environmentalists, so
that future generations may experience destinations relatively untouched by human
intervention.

Prerequisite (0351101)
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(0353402) laws and legislations Tourism - (3 CH)
This course involves the student's definition of laws and regulations tourist in Jordan
and at the global level as well as familiarization tour companies of different types and
its responsibilities and rights of partners as well as the definition of the legal

framework of tourist activity, as well as touched upon some of the principles of
commercial law relating to tourism activities from him.
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(0354201) Planning and Tourism Development (3 CH)

The concept and the types of tourism planning, design tourist plans and
implementation, planning development relationship, the definition of development,
development and applications in the field of tourism theories, types of tourism
development and the state's role in encouraging sustainable tourism development, the
experiences of selected models in the development and planning of tourism in the
developed countries and third world countries.
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(0354202) Human Resources Management in Tourism (3 CH)

This course aims to discuss the human resources management in tourism enterprises
through the test of implementation of strategies, plans and programs necessary to
attract, motivate, develop and reward and maintain the labor required for the approval
of the needs and expectations of users. The course includes the analysis of the values
of the workplace, the stock of human resources to identify, analyze manpower needs,
job analysis, guidance and enhance social relations, performance evaluation,
recruitment, training and development, compensation, and methods of stimulation.
Prerequisite (0321101)
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(0354203 ) The quality of tourism services management(3ch)

Improve the overall quality of products and services within the tourism industry (all
tourism-related accommodation, restaurants, tour guides, tour operators, and other
tourism-related service providers); raise the levels of demand nationally, regionally
and internationally; promote competiveness within the industry; and, provide valuable
and reliable information on quality standards for the tourist and the travel industry.
Prerequisite (0321101)
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(0354301) International Cultures (3 CH)

This course aims the importance of the contrast between the cultures of the world and
the importance of respect for this disparity and diversity in cultures, in addition to the
identification of the psychology of dealing with the different nationalities of the
tourists and focus on understanding the factor psychological tourists in guiding the
process, and identify the most important customs and traditions. And the
characteristics of tourists by nationality and clarify the concept of the customs and
traditions of civilized cultural perspective, and promote the concept of coexistence
and dialogue
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(0354602) Field Training (6 CH) Prerequisite 0305231

This course is put in after the summer semester students study at least 90 credit
hours, no student may register any course as well as field training. This course
includes practical field training under the supervision of an academic collaboration
with events and institutions, public and private tourist associations ,training required
to work in tourist hotels and travel and tourism companies, villages and tourist resorts
skills, and institutions of Tourism.
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+90(0354601) Graduation Project (3 CH)

This course is divided into two areas: First, field training (not necessarily have to be a
programmer) who are expected to graduate and be in one of the concerned tourism
Jordanian institutions, such as travel and tourism, hotels and resorts, tourist villages



and tourist transportation specialist, airlines and tourist offices cars and other
concerned institutions, leasing companies . The second, is to accomplish, and to
provide, display project on the activities carried out by the student during the field
training period under the supervision of an academic.
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(0352402) Religious Tourism (3 CH)

This course aims to introduce the religious tourism at the level of the Christian and
Muslim world as well as the most important religious tourist sites in Jordan, such as
the bathtub, and the tombs of companions and Mount Nebo, and focus on religious
tourism, and its importance path and its impact on the economies of the countries. As
well as the most important religious and tourist sites authentic worldwide.
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(0352404) Archaeological Sites in Jordan

This course aims to study the ancient period in Jordan from Paleolithic to Islamic
period and all the civilization which establishment in Jordan , also study all kinds of
pottery which return to all periods mention above.
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(0352403) Sustainable Tourism (3 CH) Prerequisite 0305336

The aim of this course to know the concept of sustainability and its elements and its
components, and the role of public and private organizations and the local
community, civil society and others in sustainable tourism development, and sheds
light on the strategies used for their implementation, and evaluation, and the
importance of the integration and involvement of local communities in tourist activity,
and the need to preserve the tourism potential of future generations and the balance
between economic, social, cultural and environmental tourism organization goals.
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The aim of this course study the tourism planning process needs to review and
objectively assess the effectiveness of the regional and/or the local tourism industry
leadership, management and organizational structure. The strength/ effectiveness of
current industry leadership, management and appropriateness of direction ,local
government policies for the development and management of tourism, effectiveness,
role, objectives, ,effectiveness, role, objectives, committee structure, level of
coordination, communication and networking within the industry and, level of
community support
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(0353204) Public Relations in Tourism: (3 CH)

This course aims the concepts of public relations, goals, and methods, media and
tourism message, and objectives and their components, and the role of media in
various tourist activities, and the fields at home and abroad, and its definition are also
the areas of Media Communication tourism, mass communication, public relations,
methods, the modern and knowledge of the most important means of advertising in
various tourism activities.
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(0353403) Museums of Management (3 CH)

This course aims to presents the history of development of the museums, and the
types of museums and their ratings. It also deals with the basic theories of science
museums, the museum as one of the basic components of the tourism industry. The
course focuses on how to document and display the collections in the museum ,the
environment of the museum, and the role of the museum in the preservation of
cultural heritage. The course focuses on the management skills of planning,
organizing, directing and controlling the work of a private museum.
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(0353203)Event Management )( 3 ch)

The objective of this course study the application of project management to the
creation and development of large scale events such as festivals, conferences,
ceremonies, formal parties, concerts, or conventions. It involves studying the brand,
identifying the target audience, devising the event concept, and coordinating the
technical aspects before actually launching the event, a also the process of planning
and coordinating the event is usually referred to as event planning and which can
include budgeting, scheduling, site selection, acquiring necessary permits,
coordinating transportation and parking, arranging for speakers or entertainers,
arranging decor, event security, catering, coordinating with third party vendors, and
emergency plans.

Prerequisite(0305414
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(0354302) English language in Tourism (2) (3 CH)
This course aims to continuous of the first course and to develop students 'skills in

reading, writing and conversation ,skills in the tourism and encourage them to use it.
Prerequisite (0305226)
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(0354504) Tourism Media (3 CH)

The course aims study the definitions of the concept and the nature of the media and
advertising tourism, and technical aspects of the announcement and media tourism,
and functions of tourism information, goals tourism advertising, Advertising & Media
study advertising cases in the field of tourism ,study of the strengths and weaknesses
of tourism announcement, media and advertising campaigns, media planning in the
field of tourism and hotels, media and tourism and hotel.


https://en.wikipedia.org/wiki/Project_management
https://en.wikipedia.org/wiki/Festival
https://en.wikipedia.org/wiki/Convention_(meeting)
https://en.wikipedia.org/wiki/Target_audience
https://en.wikipedia.org/wiki/License
https://en.wikipedia.org/wiki/Catering
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The aim of this course to study a fundamental frame of reference for responsible and
sustainable tourism, the Global Code of Ethics for Tourism (GCET) is a
comprehensive set of principles designed to guide key-players in tourism
development. Addressed to governments, the travel industry, communities and
tourists alike, it aims to help maximise the sector’s benefits while minimising its
potentially negative impact on the environment, cultural heritage and societies across
the globe.
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(0354501)Management of heritage sites (3 CH)
The course focuses on the habits and traditions of Jordanian society, in terms of the
historical origins and evolution, and the transformations that have occurred in it, and
also discusses the diversity of customs, traditions and relationship customs ,traditions
in the system and social behavior in the Jordanian society.
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This course aims to introduce the importance of hospitality from the customers' point
of view and the necessity to create a feeling of comfort and welcome for the visitor
from the workers, especially those who are in direct contact with the tourist in the
tourism industry, including workers in air transport, ground services in aviation,
tourism and travel offices, hotels, restaurants, etc. The course focuses on the personal
and professional skills that must be available to workers, in addition to body language
as an essential part of the work personality, and on considering that hospitality and the
art of dealing are the basis for the marketing of tourism services.



