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The impact of the strategic partner on financial performance and operational
performance and the company’s investment attractiveness

“Test study on Jordanian companies that entered into strategic partnership”
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Abstract

This study aimed at illustrating and evaluating the impact of the strategic partner on the
financial and the operational; performance and the investment attractiveness of the
company, over the period of 2000 — 2009. The goal of this study was verified through
financial analysis by financial ratios that reached “20 ratios for the data and the financial
statements of the companies , the sample in question , that reached 6 companies ,
representing the entire companies community that were privatized through strategic
partnership by the end of 2009 .

The study was based on three hypotheses. Test “T” was used to verify the statistical
significance of the difference between the mean of the financial and operational
performance indices and the investment attractiveness before the strategic partnership
on one hand, and the mean for the same indices after the strategic partnership. In light
of the statistical analysis, the first null hypothesis was rejected and the second and
third Null hypotheses were accepted. Thus, the study has concluded that there is an
impact of the strategic partner on the financial performance strategy. It was shown that
the number of financial performance indices that improved after the strategic
partnership was Five ratios out of six. The study also concluded that the strategic
partner didn’t have an impact on the operational performance of the company, and the
number of the operational performance ratios that improved constituted only two out
of eight ratios. Moreover, the study concluded that the strategic partner didn’t have an
impact on investment attractiveness of the company, as the number of ratios that
improved was only Three out of Six ratios.

Finally, this study has recommended, through the conclusions that emerged, the need
to study the capacity of the public sector to improve and develop financial and
operational performance and investment attractiveness of the company before it was
entirely or partially sold through strategic partnership.



