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Satellite TVs Coverage of the Fourteenth Kuwaiti National 

Assembly Elections: from the Viewpoint  

of Kuwaiti  Journalists. (Field Study) 

Abstract 

A research concluded by: Saud Naif Alhajraf 

Supervised by: Prf Dr: Hameida Smaisem 
 

The study aimed to identifying the nature of the satellite TVs coverage of 

the fourteenth Kuwaiti National Assembly elections from the view of 

point of Kuwaiti  journalists in terms of many Professional norms such 

as: objectivity, comprehensiveness , diversity and other elements of 

coverage, , as well as to identify the role of  Kuwait satellites in political 

life, and through the view of point estimated sample of journalists 

working in Kuwaiti media. 

The study relied on descriptive approach using in a questionnaire as a 

tool applied to a simple random sample of (360) Responders. 

The study arrived at the following conclusion: 

1- Journalists working in Kuwaiti media gave a better estimate of the 

norms (Objectivity) and (comprehensiveness), respectively in the 

Kuwaiti state television coverage of the Kuwaiti National Assembly 

elections, while it did not give such an estimate for coverage related 

elements (speed and instant). 

2 - Kuwaiti satellites enjoyed better estimates in the norm of diversity 

and pluralism in the opinions of the various rival candidates during the 

fourteenth National Assembly elections coverage 2012. 



  

3 - Kuwaiti satellites enjoyed better estimates in (quick and immediate, 

and comprehensiveness), while failing to achieve the high esteem in 

(professional  of press) from the point of view of journalists working in 

Kuwaiti media. 

4 - Predominance commercialized for satellite TV coverage, and the 

emergence of political polarization between the satellites during the 

fourteenth National Assembly elections coverage 2012. 

5 - Results showed that satellite TV has failed to provide equal 

opportunities among the candidates in the fourteenth National Assembly 

elections coverage 2012. 

 6 - That the National Assembly elections contributed to an increase of 

the rate seen for Kuwaiti satellite channels. 

 7- The results showed preference for the Kuwaiti state television in 

compliance with the rules in place for professional electoral propaganda 

and media moral commitment during the election campaign from the 

point of view of the respondents. 

 8- Results showed a preference for the Kuwaiti television in levels of 

satisfaction forward the quality of television coverage to the fourteenth 

National Assembly elections (2012). 

9- Hypotheses test showed no statistically significant differences in the 

assessment of journalists working in Kuwaiti media for professional 

Kuwaiti television channels depending on any of the variables tested 

(sex, age, years of experience). 
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