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Abstract

The study aimed to investigate the impact of the perceived risks in trust
on internet in Jordan’s Marka VIP online shopping. The study population
consisted of all Marka VIP’s customers. The study sample which is consist
of the customers of Marka VIP also, after distributed (360) questionnaire on
the study sample, retrieved them (336). After screening questionnaires to
indicate their validity for statistical analysis, the total number of the study
sample (336) individuals. To achieve the objectives of the study, the
descriptive analytical method was used. For data collection, data analysis,
and hypotheses testing, the applied method was used through a
guestionnaire to collect information about study variables which consisted
of (24) items. A number of statistical tools and methods were used of which
most notable Arithmetic Mean , Standard Deviation, One sample T-test ,
Multiple & simple Regression .

After the analysis of the collected data and hypotheses, a number of results
were reached: there was a positively significant impact of perceived risks
(product return, information availability, price and real source) in trust in
Marka VIP firm at level  (a <0.005). There was a positively significant
Impact of product return perceived risk in trust in Marka VIP firm at level
(o < 0.005). There was a positively significant impact of information

availability perceived risk in trust in Marka VIP firm at level (a0 > 0.005)



u.u

There was a positively significant impact of price perceived risk in trust in
Marka VIP firm at level (a0 < 0.005) . There was a positively significant
impact of availability perceived risk in trust in Marka VIP firm at level (a <
0.005) . Finally there was a positively significant impact of source
perceived risk in trust in Marka VIP firm at level (a < 0.005) .

The study recommended that Makra VIP firm for online shopping must
provide more security to their customers and concentrate more about giving
them the best price that goes along with the essence of E-commerce to
deliver the product in time with less price and effort. Marka VIP firm
should work more on maintaining their current customers loyalty and
attracts new customers , also Marka VIP firm should give their employees a
training and encourage them to pay more attention to the customer’s needs
in order to build a strong relationship with them and provide them with all
information they need to make the purchase decision. Finally, Makra VIP
firm needs to increase the credibility and timeliness of delivery to increase
the consumer trust in their store and facilitate the product return process in
case of non-compliance of the quality, or in case of a damaged caused by

delivery process.

Key word : perceived risks , product return, information availability
,price and real source , trust .
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oA adall clleal dailly Tas 3 jad Ll
Cadagilly Gl lls 33l Jldiu) cay LSl 2l 36y e
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eyl Jdalaii i) Sl s Al aY) S il Al g S o) il
S SPREP P
Al b L) Ja gy Aalaiall plalaall 1) iy s Adalall 4y sl Ll e
L Alaall e sleall dgal
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ot ¢ lalaiall Apally g IV )
¢ Ay el Gl dalaiadl A Sl Jedi s Al LAl w
c RS o) il Adasi yall el g jca g
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14
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IS T Alaludall cilulad) of (Kumor & Petersen,2010) clialdl as g5 ¢ 5 231
daluciall cluleadl o (Wo0d,2001; Wang ,2009) lialdl ax s s ¢ gla ,¥1s ¢l il (e
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AaL bl jal) 2.3

Olsixs ( Liebermann,Stashevsky and Yehoshun Shnnuel , 2002 ) 4wk -
Perceived” risks as barriers to internet and E-commerce usage

A g iSOV 5 il g i Y ARy ASjaall il gaall e ol L) Ayl s3a cidoa
Cad 50 465 (e Al oall die i S a8 ¢ I Gpeddiaall ey (peddial Jd
) O Comtt 285 s i) addiise yue 93 5 i Y ceddiisae (e Al 372 30 yinl &3 Cus
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“Investigating effect of consumer perceived : &)z (Kim ,2002 ) 4l 2 -
risk on purchase intention in internet shopping”
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A Cross national study of " ¢lsix ( Yannopoulos et.al 2004) 4wl o -
"perceived risk towards online internet purchasing
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Perceived risk ,the internet " ¢lssx (Corner et .al ,2005 ) 4wls-
shopping experience and online purchasing behavior : A new Zealand
"perspective
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700 Ce Ailipe Ao A81 03 Cum ¢ 0 Y1 cariTanad Aoslly At g SV 08l 50 e o))
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Perceived risk ,Perceived " ¢lsx (Hassan ,etal , 2010) 4o -
"Technology , Online Trust for Online Purchase Intention in Malayzia
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T g5 A O s Ao s S ol e o AN T e (il Ll A 5l o il
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Agilly ¢ Ao g yiSIY) ol ge o AR dulag] A8l doa o g Hlalaie 545 jadll Hhladl)



26

¢ A g SV &bl ge ae A )il Caladdl ol jals 430 dlay) A83le dpa ) Sl lalaall
O MLl o) ya) duiy dulag) 483 daa o < lalaall of Al Hall Chas g a8 @l ) ddleaYL
A o A8 o 5355 A SSIY) bl ge Ao 4 lall
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Lolial) claiia] iy dalil) 4uis iSIY) adpall Lukss duafp — i, diy) A
1 ey

Auh e el 8 cllgiuad) 38 aali A saall A jea ) Al all oda cda
a8 sall g gy Al AEN llgiunal) ) o) Al jall sl 38 5 G 238 Ciladae 2aa g o Y
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Jie ) P @gd) pailiad o LS o5 S @l 8 A8 3 ol e %76
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“Consumer or Attitude Toward Online /s (Obeidat , 2014 ) 4wl -
Shopping in Jordan” .
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“Investigating The Perceive : Sl ( Zenalhdel & Paim « 2015 ) 4wl -
Innovation Attributes, Toward Online Shopping in Malaysia” .
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“Adn Exploratory Investigation of : /s ( Jarrar , et.al 2015) 4w/ -

Consumer’s Perception of The Risk of Online Shopping in Jordan” .
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“Trust and Risk in Online : J/si=( Rajeshwary & Sayed , 2015)
Shopping”
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“The Influence of Perceived Integrity , : &/siz( Zahara, 2015) 4w/ -
Perceived Competence and Experience on Consumer’s Trust in Online
Shopping in The Tulusrejo District Malang City” .
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“An investigation of the : s (KOksal & Penez ,2015 ) 4wlw -
important factors influence web trust in online shopping” .
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